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Engagement rate: 10.01% 
Total Page Engagements: 385
Fans: 149
Content Clicks: 285
Impressions: 7.6k
Likes: 230
Reach: 415
Shares: 60
Comments: 22
Total Posts: 60

FACEBOOK
How do we compare to

Industry standards?



Healthcare Engagement Rate - .035%
Nonprofit Engagement Rate -  .13%



Source
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https://www.rivaliq.com/blog/social-media-industry-benchmark-report/


TOP FACEBOOK POSTS

BEST TIMES TO POST
Monday @ 1:00 P.M.
Thursday @ 1:00 P.M.
Monday @ 8:00 A.M.

1.
2.
3.
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Post Engagement Rate: 12.68% 
Total Post Engagements: 287
Total Followers: 169
New Followers: 2
Post Impressions: 2.3k
Post Reach: 2k
Impressions: 418 
Post Likes: 257 
Post Comments: 31 
Website Clicks: 418 
Total Posts: 54

INSTAGRAM
How do we compare to

industry standards?



Healthcare Engagement Rate - .51%
Nonprofit Engagement Rate -  1.41%



Source




Elevate Health KPI Baseline June 2021 - October 2021

https://www.rivaliq.com/blog/social-media-industry-benchmark-report/


TOP INSTAGRAM POSTS

BEST TIMES TO POST
Friday @ 6:00 P.M.
Tuesday @ 8:00 A.M.
Monday @ 12:00 P.M.

1.
2.
3.
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Post Engagement Rate: 1.77% 
Total Post Engagements: 94
Post Impressions: 5k
Total Followers: 168
New Followers: 5
Likes: 43
Total Posts: 51

TWITTER
How do we compare to

industry standards?



Healthcare Engagement Rate - .031%
Nonprofit Engagement Rate -  .055%



Source
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https://www.rivaliq.com/blog/social-media-industry-benchmark-report/


TOP TWITTER POSTS

BEST TIMES TO POST
Monday @ 12:00 P.M.
Wednesday @ 9:00 A.M.
Wednesday @ 4:00 P.M.

1.
2.
3.
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Page Engagement Rate: 6.71% 
Total Page Engagements: 391 
Total Page Followers: 696 
New Page Followers: 4 
Page Comments: 8 
Page Reactions: 314 
Page Shares: 69 
Page Clicks: 15 
Total Posts: 51

LINKEDIN

How do we compare to
industry standards?



Average Engagement Rate - .35%



Source
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https://www.socialinsider.io/blog/linkedin-engagement-rate/#:~:text=The%20average%20engagement%20rate%20per,sized%20accounts%20videos%20perform%20better.


TOP LINKEDIN POSTS

BEST TIMES TO POST
Monday @ 4:00 P.M.
Monday @ 12:00 P.M.
Tuesday @ 8:00 A.M.

1.
2.
3.
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PODCAST (via Anchor FM)

Launch Date: August 23
Unique Listeners: 54 
Plays: 164 (Average of 51 plays per episode)
Total Podcast Episodes: 4
Top episode: Exploring Healthcare Integration, posted 9/27



WEBSITE
Users: 5,463
New Users: 5,229
Sessions: 7,770
Avg. Session Duration: 00:02:02
Bounce Rate: 57.75% 
Page Views: 17,069

How do we compare to
industry standards?

Sources: Data Box, data from June 2021, CXL 
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https://databox.com/average-session-duration-benchmark
https://databox.com/average-session-duration-benchmark
https://cxl.com/guides/bounce-rate/benchmarks/


WEBSITE FORM SUBMISSIONS
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WEBSITE
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Top 10 Most Viewed Pages

Page Title URL Page
Views

% Page
Views



Impressions: 28.1k 
Total clicks: 1000 

SEO
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Top Queries Clicks Impressions



Due to an issue with bots subscribing from the Elevate Health website, all email
data from Jun. 1 - Oct. 16, 2021, is skewed.  The high number of bots in Elevate
Health's newsletter mailing list caused all open and click-through rates to appear
lower, in addition to producing a very high bounce rate of 18%.

Although this issue is now resolved, next quarter's data will be an accurate
baseline of Elevate Health's email marketing efforts.

CONSTANT CONTACT EMAIL DISCLAIMER
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Total Emails Sent: 4
Desktop Opens: 688
Mobile Opens: 101
Desktop Clicks: 95
Mobile Clicks: 10
Total Contacts: 967
New subscribers: 150 
Unsubscribed: 34 

CONSTANT CONTACT EMAILS
How do we compare to

industry standards?





Sources: 9Clouds, data from June 2021 & Campaign Monitor, data from 2021 
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https://9clouds.com/blog/performance-benchmarks-for-healthcare-marketing-emails/
https://9clouds.com/blog/performance-benchmarks-for-healthcare-marketing-emails/
https://www.campaignmonitor.com/resources/guides/email-marketing-benchmarks/
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NEXT STEPS:

01
Determine strategic objectives for 2022

02
Narrow down to most important KPI goals per category (streamline)

03
Continue measuring and tracking success in quarterly reports


